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Marshall University seeks an outstanding
and experienced leader to serve as the
Director of the W. Page Pitt School of
Journalism and Mass Communications.
With the appointment of its new
president, Brad D. Smith, the university,
founded in 1837 and named after the
fourth U.S. Supreme Court Chief Justice,
John Marshall, is poised to build upon its
past strengths and develop its vision for
a future in support of its students and its
region. The next leader of the School of
Journalism and Mass Communications
will be an innovative, dynamic, and
transformative Director who will be a
change agent in bringing the school to
the next level.
THE SCHOOL OF JOURNALISM AND
MASS COMMUNICATIONS
Marshall University’s W. Page Pitt School of Journalism and Mass
Communications is accredited by the Accrediting Council on
Education in Journalism and Mass Communications (ACEJMC)
and has been since 1974. It was reaccredited in 2022. The school
is dedicated to students learning through experience. Classrooms
include a print/digital newsroom, a television studio, a radio
station, and an advertising agency. The Parthenon, Marshall’s
student news organization, is online 24/7 and prints a weekly
newspaper. WMUL-FM 88.1 broadcasts 24/7 and MU Report
is viewed worldwide through social media. Basketball Friday
Night in West Virginia is a radio/television simulcast that reviews
high school basketball games each Friday during the season.
Campaigns and communication programs created by students in
their Advertising and Public Relations emphases raise money for
nonprofits, generate awareness, and support brands and ideas on
campus as well as in the community.
The School of Journalism and Mass Communications offers
three majors with areas of emphasis. The Advertising/Public
Relations major has areas of emphasis in Advertising and
Public Relations. The Journalism major has areas of emphasis in
Broadcast, Multimedia Journalism, and Sports Journalism. The

2

Media Production major has areas of emphasis in Radio/Television
Production and Management, and Video Production.
The school houses the university’s Dr. Carter G. Woodson Lyceum,
which honors the life and achievements of the Father of Black
History. The Lyceum supports the first amendment, sponsors
many of the university’s major programs during Black History
Month, and works collaboratively with the university’s John
Deaver Drinko Academy.

THE UNIVERSITY
Marshall University is a public comprehensive research
university with a rich history as one of the oldest institutions
of higher learning in West Virginia. With the appointment of its
new president, Brad D. Smith, and its new provost, Avinandan
Mukherjee, the university is poised to build upon its past strengths
and develop its vision for a future in support of its students
and its region. Marshall advances the public good through
innovative, accredited educational programs. The university
is in Huntington, West Virginia, with additional campuses in
South Charleston, Point Pleasant, and Beckley. The university
enrolled 11,143 students: 8,017 undergraduates, 2,494 graduate

MARSHALL UNIVERSIT Y | S C H O O L O F J O U R N A L I S M A N D M A S S C O M M U N I C AT I O N S

Huntington also features a pedestrian trail system, numerous local
restaurants, a variety of festivals, the Central City antique district,
and the West Edge factory with a new theater and event space.
Huntington has received a perfect score in the Municipal Equality
Index for the past three years. Its Open to All campaign reaffirms
the city’s commitment to diversity, equity, and inclusion. Although
Huntington is only a few hours’ drive from major metropolitan
areas (e.g., Cincinnati, Columbus, Nashville, Lexington, Louisville,
and Pittsburgh), West Virginia’s population density is considerably
less than the national average and the state is considered one of
the nation’s safest. The cost of living is, on average, lower than in
the rest of the country.
The relationship between the university and Huntington is
extraordinarily positive and mutually beneficial. Marshall serves as
a culture center, while also playing a major role in rural health care
delivery, improvement of elementary and secondary education,
and regional economic development. Marshall’s economic impact
in the region is estimated at more than $1.5 billion annually, a 20:1
return on public dollars invested in the university.
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students, and 632 first professional degree students in fall 2021.
It achieved Doctoral University, High Research Activity, R2 status
in 2018 and offers more than 150 undergraduate, graduate, and
professional degree programs organized into seven academic
colleges and two schools. Known as the Thundering Herd, the
university participates in the NCAA Division I Sun Belt Conference
in 14 sports and has a National Championship soccer team.
Marshall University is situated in a region of great natural beauty.
Huntington is nestled in the heart of the Appalachian Mountain
region, with the Ohio River bordering the city on the north, and is
surrounded by a variety of state and national forests and parks.

The Director of the W. Page Pitt School of Journalism and Mass
Communications should be an established senior scholar with a
successful record of teaching, research, service, administrative and
financial leadership, and demonstrated potential for collaborative
leadership and shared faculty governance. The Director will teach one
course in the program per semester. The ideal candidate will have:
•

Experience with, and a track record of, cultivating and
strengthening relationships with alumni.

•

Strong knowledge and skills in managing resources and
budgetary control systems.

•

An innovative approach to marketing, branding, and
communications.

•

Effective team-building skills for collaborating with other
directors, deans, and the campus at large.

•

A laser focus on growing enrollments, retention, and student
success through participating in campus-wide and collegelevel strategic enrollment management.

•

A strong research background including working with grants,
centers, clusters, projects, and other research collaborations.

•

A commitment to explore and promote technologyenabled learning.

THE COMMUNITY
Marshall is located in the tri-state region bordering Kentucky
and Ohio, with a population of 356,581 in the HuntingtonAshland metropolitan area. Huntington is 50 minutes west
of the state capital in Charleston and offers many amenities,
including a symphony orchestra, a museum of fine arts, and an
artist series. Huntington West Virginia won the title of America’s
Best Community after being named the Grand Prize winner in
the America’s Best Communities Competition in 2017. In 2012,
the American Planning Association named the city’s 100-acre
plus Ritter Park one of the country’s 10 Great Public Spaces.
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MARSHALL UNIVERSITY

SCHOOL OF JOURNALISM AND MASS COMMUNICATIONS
RESPONSIBILITIES
Develops and executes an inclusive and forward-looking
vision and plan for the school.
•

Creates an inclusive and strategic plan that is future-focused
and values multiple perspectives, nuances, and fields.

•

Utilizes the strong professional and research faculty to
help develop additional models for preparing future
communicators and scholars, reexamining curriculum, and
exploring opportunities for interdisciplinary collaboration and
new platforms for teaching and learning.

•

Promotes a vision that serves as a model for innovation
in research and content creation, and that leverages
technological advances in all the mass communication fields
the school represents.

•

Articulates and advocates for the vital role of “story telling” in
journalism and mass communications that involves sorting
information, understanding information, researching the facts,
and seeking the truth.

Maintains a faculty of international excellence, educational
and research programs of the highest quality, and a diverse
and outstanding student population.
•

Promotes research, teaching, and community-based initiatives.

•

Pursues innovation as integral to excellence and encourages
faculty, staff, and students to engage in academic and artistic
collaborations.

•

Provides the staffing and infrastructure to support teaching,
learning, and research.

•

Supports the recruitment, retention, and professional
development of a diverse faculty and staff.

•

Finds creative ways to grow enrollment for the school, in
addition to supporting campus and college initiatives.

•

Champions the university’s mission of student success.

•

Maintains and advances the school’s curriculum.

•

Mentors new faculty.

•

Advises students.

•

Engages with ACEJMC and heads the accreditation process.
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Engages with entities outside the school and manages the
school’s financial resources.
•

Interfaces with other schools within the college and other
academic units at the university to identify new opportunities
for cross-disciplinary, inter-school partnerships and initiatives.

•

Plans and manages the program’s budget.

•

Works with the Marshall University Foundation and engages
in development, fundraising, outreach events, and alumni
relations.

•

Works closely with college and university leadership and
faculty to develop compelling opportunities to attract
philanthropic support.

•

Participates in public-facing activities such as organizing
public events, providing public commentary on journalism
issues, and representing the program.

•

Promotes and champions the work of the school on the local,
national, and international stage.

•

Supports the internship coordinator and promotes internships
to enhance the educational experience.
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Maximizing Facilities Usage
The School of Journalism and Mass Communications is fortunate
to have access to cutting-edge equipment and facilities, including
a television studio, an award-winning radio station, and one of
the oldest university newspapers in the country. The facilities
enhance hands-on learning within courses and potential exists
to expand their use. The Director will think creatively about how
to staff facilities and maintain and replace equipment as needed
to keep the school’s students and faculty on the cutting edge
of technology. The Director will work with the college’s dean to
identify opportunities to fund improvements and upgrades.
Curricular Revisions
As Marshall University expands its online learning offerings, the
Director will work with the Dean of the College of Arts and Media
and the school’s faculty to determine the best course of action for
offerings within journalism and mass communications disciplines.
In conjunction with faculty, relevant updates will be identified
and implemented to ensure that curricula within the school are
up to date.
Dedicated Colleagues and Connections to the Community

LEADERSHIP OPPORTUNITIES
The Director of the School of Journalism and Mass
Communications will collaborate with highly motivated
colleagues to address key leadership opportunities facing Marshall
in the following areas.
Student Recruitment
The Director will support efforts at the school, college, and
university level to attract new students to Marshall. These
efforts may include recruitment beyond the local and regional
geographic areas and the next Director will work closely with
the Dean of the College of Arts and Media and the University
Communications Department to tell the story of Marshall’s rich
history to prospective students. The Director should be able to
articulate career opportunities available in the fields of journalism
and mass communications to prospective students and their
families and to highlight the significant accomplishments of the
school’s students and faculty.

Throughout the listening sessions that formed the basis for this
position profile, participants consistently extolled the School of
Journalism and Mass Communications faculty for their dedication
to students and the transformative effect they have on learners’
lives. Students remarked on the unparalleled quality of their
professors, the close-knit ties between students and faculty and
among students, and how the experiential learning woven into
the curriculum at Marshall prepares them for a successful career
and a fulfilling life. Marshall University is inextricably linked to
the surrounding Huntington community and Town-and-Gown
relationships are strong. The School of Journalism and Mass
Communications plays a major role in this connection. This is
the extraordinary opportunity afforded to those who seek this
exciting position.
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SCHOOL OF JOURNALISM AND MASS COMMUNICATIONS
QUALIFICATIONS
The new Director will have the following attributes:
•

A terminal degree is generally preferred, with an established
record in teaching, research, and service sufficient to merit a
senior faculty rank in the school.

•

A commitment to the relationship among high-quality
teaching, scholarship, creative activities, and service in
motivating and strengthening academic excellence.

•

Ability to lead strategic planning and growth initiatives and
manage a budget.

•

A commitment to diversity, equity, and inclusion.

•

An understanding of shared governance and the roles and
privileges of faculty in furthering the accomplishments and
reach of the school.

•

Excellent communication and listening skills, with a confident
and comfortable public presence.

•

A demonstrated track record of working collaboratively,
seeking partnerships, building teams, and enhancing
resources.

•

An understanding of industry and commitment to the work
of higher education will be important.

NOMINATIONS AND APPLICATIONS
Interested applicants should submit a letter of
interest, curriculum vitae, and the names, email
addresses, and phone numbers of five professional
references in Word or PDF format via email to:
MarshallDirJournalismMassComm@agbsearch.com
To ensure full consideration by the search committee,
applicants must submit materials by December 23,
2022. The search will continue until a new Director
is appointed.
Assisting with this search are:
Dr. Carlos Hernandez
Executive Search Consultant, AGB Search
carlos.hernandez@agbsearch.com, 201-850-7881
Dr. Lynn DellaPietra
Executive Search Associate, AGB Search
lynn.dellapietra@agbsearch.com, 202-640-6723
To learn more about Marshall University and the
School of Journalism and Mass Communications,
prospective candidates and nominators are
encouraged to visit the university’s website at
www.marshall.edu and the school’s website at
www.marshall.edu/jmc/.
Marshall University is an Affirmative Action, Equal Opportunity
Employer and encourages applications from women, minorities,
and persons with disabilities.
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In Search of

Excellence

